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THE MYERS REPORT IS AN INVESTMENT IN GROWTH

» Exclusive insights for C-Suite leaders and decision-makers

» Exclusive intelligence on high-potential clients and prospects

» Custom counsel for sales organization planning and marketing communications
» Trend analyses and economic forecasts for strategic planning

» Custom presentations for corporate meetings and client events

Powering Smarter Decisions with Exclusive Industry Intelligence
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The Myers Report Subscription Includes:

Weekly: The Myers Report Subscribers-only market intelligence

Monthly: Subscribers-only strategic white papers

Weekly: Creativity Unleashed newsletter focused on Al development
Weekly: Opinion Commentary from Jack Myers and industry thought leaders
Bi-Weekly: Profiles in Leadership video interview series

Bi-Weekly: Back-to-the-Future Industry Perspectives

Annual: Proprietary Competitive Marketplace Report and Recommendations

» Includes presentation

Annual: Jack Myers presentation at corporate meetings and client events

*Strengths, Weaknesses, Opportunities, Threats
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Subscriptions are based on company size and “Annual Report Seats”

Basic Subscription : $1,200
Early stage and small company: Up to 30 subscribers

Mid-Size Organization $6,000
Up to 30 subscribers plus one ‘seat’ for the annual report presentation

Growth Organization $12,000
Up to 60 subscribers plus two ‘seats’ for the annual report presentation

Established Organization $24 ,000
Up to 120 subscribers plus four ‘seats’ for the annual report presentation

Multi-division Organization $45,000
Unlimited subscribers plus eight ‘seats’ for the annual report presentation

CUSTOM SUBSCRIPTION $72,000

Includes quarterly strategic counsel plus Jack Myers presentations
at one corporate meeting plus one client event. Unlimited ‘seats’

www.MyersReports.com jm@jackmyers.com
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